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Introduction
This elective examines the influence of popular cinema and television in reflecting and shaping the US military’s public and strategic image - as well as its strategy and doctrine - throughout the 20th century. From the beginning of World War I through the interwar years, to World War II, the Cold War years and beyond, students will explore a myriad of documentary, dramatic, comedic and science fiction motion picture and television productions 

Some of the key questions raised by the course include the following: Are images presented a reflection of truth? Are they realistic, or are those images simply the imagined dreams of those who created them? How do those cinematic or television images affect our desired military public and strategic image, as well as our national and military strategies and doctrines?

DESIRED LEARNING OBJECTIVES

This course will provide the students an overview of military image trends in American cinema and television, from the early 20th century to the present. Through lecture, class discussion, readings, guest speakers and review of key 20th century motion picture and television productions, students will acquire a keen understanding of how image perceptions and realities influence public opinion, both for and against the military. 

Additionally, students will learn how changes in political and social climates are reflected - or not reflected - by cinema and television and how those same reflections can foster changes in how the American military conducts itself. Finally, they will understand how cinema and television helps shape US military public and strategic image and influence the evolution of military strategy and doctrine.

COURSE REQUIREMENTS

Working individually, students will develop a short paper (7-10 pages) examining military image during a selected period of the 20th century. The paper will count 40% of the course grade. Class participation will count 30% of the course grade. An in-class oral presentation will count for the final 30% of the grade.

Guts, Glory and Strategic Image:
Course Syllabus

Readings*

Michael Anderegg (ed.), Inventing Vietnam: The War In Film and Television
Michael Paris, From The Wright Brothers To Top Gun: Aviation, Nationalism and Popular Cinema

David D. Perlmutter, Visions of War
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Course Schedule

IP 1:


Introductions and Course Overview




Course overview. Student and instructor introductions. The 





concepts of public and strategic image. Cinema and television as 





strategic communicative instruments. 
IP 2:


Doughboys, Huns and Fledgling Eagles




World War I and the image of "over there." Wings, Ace of Aces, The 




Dawn Patrol, and All Quiet On The Western Front. Origins of the 





fighter pilot stereotype. Early airpower conceptualizations.




Reading: Paris, pp. 1-54; Perlmutter, pp. 1-10, 65-88.

IP 3:


The Rise of Aviation and Airpower



Interwar years and the quest for military aviation public and 





finance. Aerial experimentation. Barnstorming. Lucky Lindy. The 




Zeppelins. The Court Martial of Billy Mitchell, Hell Divers, The Wings 




of Eagles, The Spirit of St. Louis.



Reading: Paris, pp. 55-87; Perlmutter, pp. 89-120.

IP 4:


Dictators, Isolation and Strategic Bombing




The documentary. Triumph of the Will. Theatrical newsreels. Science 




fiction. Things To Come, Dive Bomber. Radio. The Great Depression.



Reading: Paris, pp. 88-119; Perlmutter, pp. 121-151.

IP 5:


World War II




Truth versus propaganda. The great correspondents and war 





photographers. A look at Ernie Pyle. Bombardier, Guadalcanal Diary, Wake 




Island and others.



Student presentations.




Reading: Paris, pp. 120-151; Perlmutter, pp. 153-173.

IP 6:


World War II




Heroes and heroics. John Wayne. War and the war film. Winning the war. 



Memphis Belle. Selling the nuclear age. The Sands of Iwo Jima.




Student presentations.




Reading: Paris, pp. 152-172; Perlmutter, pp. 175-209.

IP 7:


Post-World War II and the Dawn of the Cold War




The veteran comes home. Postwar films. The dawn of television.




Victory at Sea, Twelve O'Clock High, The Best Years of Our Lives.



Reading: Paris, pp. 173-191; Perlmutter, pp. 211-231.

IP 8:


Korean War




War, non-war and anti-war. Pork Chop Hill, The McConnell Story, Sayonara 



and others. A look at MASH.



Reading: Paris, pp. 192-205.
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IP 9:


Cold Warriors and the 1950's




The case for SAC. Strategic Air Command, Sgt. Bilko and others. The fear of 



nuclear confrontation.




Student presentations.




Reading: Anderegg, pp. 1-55.

IP 10:


Vietnam




The early years. The Cold War syndrome. John Kennedy. The case for 




strategic image. Losing the warrior spirit. The Green Berets, Dr. Strangelove, 



Fail Safe, Combat and other heroes and non-heroes. Hippies. Rise of the 




drug culture.




Student presentations.



Reading: Anderegg, pp. 56-80; 114-152.

IP 11:


Vietnam




The later years. Hamburger Hill, Apocalypse Now, Deer Hunter and war is 




hell. Anti-war knocks again at the door.  The downtrodden military image. 



Course papers due.



Student presentations.



Reading: Anderegg, pp. 153-165; 190-203; 204-230.

IP 12:


Cold War Showdown




The Reagan Era . Strategic image revisited. Rambo and other semi-




military super heroes. Tom Clancy and The Hunt for Red October. 




Student presentations. Course papers due.



Reading: Anderegg, pp. 231-250; 251-268.

IP 13:


Post-Cold War and the Persian Gulf




Star Wars, Top Gun and Starship Troopers.




Student presentations.

IP 14:


The New Millennium




The return of the war movie. Saving Private Ryan and The Thin Red Line.




Student presentations.

IP 15:


Course Review and Critiques

