
7/9/2015 

1 

Think Tank Group 1 

“Tomorrow’s Champion” 

 Think Tank Question 

 Initial theme ideas 

 Viral video “must haves” 

 The script 

 Distribution plan 
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Overview 
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What would the implications be to America and its allies if the 
ability to gain and maintain Air Superiority was lost?  

How do we best explain why and how Air Superiority is 
important to the American people in a way that resonates 

deeply with them?  
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Think Tank Question 

Deliverables 

Two scripts were required to answer the questions. 

 - One long video script (5-8 minutes)  

 - One short video script (30 seconds- 1 minute) 
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What it is not 

 Scare tactics 

 History Channel 

 Lots of narration 

 A budget debate 

 

 

What it is 

 Sports:  competition, sacrifice, 
winning 

 Connecting sports themes to 
airpower imagery 

 Subtle implications of losing air 
superiority 
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Themes 
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Viral Videos 

Source:  Berger, J. & Milkman, K. (2012) What makes Online Content Viral? Journal of  Marketing Research, XLIX, 192-205. 

• The researchers tracked 

how likely an article was to 

be shared when it included 

different emotions. 

• The percentage was how 

much more often articles 

were shared.  

• i.e. if the article induced 

anger, it would be 33% more 

likely to be shared than an 

article that did not induce 

anger 

 What makes content viral 

o Sharing, not just watching 

o Sharing strongly correlated with 
arousal 

o The arousal is linked to specific 
emotions such as positivity, anger, or 
anxiety 

 

 

 



7/9/2015 

4 

How do we best explain why and how Air Superiority is 
important to the American people in a way that resonates 

deeply with them?  

• Sports scenes – emotion, common context 

• Matched with military images 

• Narrated by short, meaningful messages 
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The Video 

Effect: Opening on a positive, patriotic note.  Introduces concept of sports & AF 

Opening Scene 
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We Are a Nation of Champions 

Effect: Iconic sports images linked to AF images- AF is a winning team 
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Winning Takes Sacrifice 

Effect: America has sacrificed much to gain & maintain AS, implies that AS is not guaranteed  
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We've Commanded the Skies  

for Over Sixty Years… 

Effect: Connecting saving lives/safety to Air Superiority- things Americans take for granted 
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The Competition is catching up 

Effect: introduces anxiety that foreign competition is catching up 

Effect: builds on anxiety, introduces doubt & high lights safety is taken for granted, 

clearly states we cannot lose the faith of the American people 

We can't afford to be second place 
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Effect: builds on anxiety, introduces doubt & high lights safety is taken for granted, 

clearly states we cannot lose the faith of the American people 

We can't afford to be second place 

Effect: High point of anxiety- implies AF will be on top again but not guaranteed  

Who will be tomorrow’s champion? 

 

 

Who will be tomorrow’s champion? 
 

 

 

 

 

#tomorrowschampion 
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31 

Distribution Plan 

32 

Distribution Plan 
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Distribution Plan 

• Integrate into FY16 budget to advertise in movie theaters 

 

• Estimated contact with 40 million Americans 
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Timeline 

July:  
Preproduction 

August:  
Production 

September:  
Postproduction 

October:  
Rollout online 
& in theaters 
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Cost 

• Rights to copyrighted clips:  $10,000 each 

• 5-10 Clips + Music:  $100,000 

 

• Labor & production costs:  $150,000 

 

• Total production cost:  $250,000 

 Charged with importance of AS and implications of its loss 
resonating with everyday Americans 

 Solution – Sports theme with marketing science 

 Versatile, adaptable idea across media platforms 

 Aligned with FY16 AF Advertising Strategy 
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Conclusion 
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37 

Questions 


